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With our introduction of the world’s fi rst 
synthetic motor oil to meet American 
Petroleum Institute service require-
ments in 1972, we created the synthetic 
motor oil market. We coined the phrase 
“extended drain interval” and set the 
stage, I was convinced, for a whole new 
generation of quality and a complete 
departure from the wasteful and
unnecessary practice of the 3,000-mile 
oil change. 

I had total confi dence in our technology. 
We had tested our product extensively, 
and running millions of miles in real-
world applications further supported our 
25,000-mile oil change recommenda-
tion. We, alone, led the charge.

Today, of course, others are following 
our lead with introductions of extended 
drain oils of their own. The market, 
however, has lagged behind. Although 
consumers are moving to synthetics, 
most remain resistant to the longer drain 
intervals. Less than 10 percent of motor-
ists who are using synthetic motor oil are 
using extended drain oils. That leaves 
over 90 percent who are changing their 
synthetic oils at intervals recommended 
by their installers or vehicle manufac-
turers. That is a huge segment of the 
synthetic motor oil market we are not 
reaching with our extended drain oils. 
It is, without doubt, an opportunity we 
have been missing. Until now.

Our new AMSOIL OE Synthetic Motor 
Oil opens doors we have never opened 
before. Unlike our other motor oils,
AMSOIL OE carries a recommendation 
to be changed at intervals stated by
vehicle manufacturers. Whether it’s 
3,000 miles, 5,000 miles, 7,000 miles 
or longer, OE Motor Oil addresses the 
reservations many continue to feel about 
extended drain intervals. And equally 
important, it eliminates the concern over 
cost. OE is priced competitively with 
virtually all other synthetic motor oils. 

While it’s true that our extended drain 
oils provide the greatest overall value, 
our OE Synthetic Oil is an AMSOIL 
alternative that obliterates all barriers. It 
squarely positions Dealers for huge im-
pact on the quick lube/installer market. 

For Preferred Customers, OE means 
options. Not all Preferred Customers are 
drawn to AMSOIL because of our au-
tomotive motor oils. Many, for example, 
use only our motorcycle or snowmobile 
oils. As a Preferred Customer, you may 
not be on board with our extended drain 
oils or the higher upfront cost. But you 
have experienced AMSOIL quality, and 
AMSOIL OE Synthetic Motor Oil delivers 
the quality you demand at a drain inter-
val and cost you are comfortable with. 

In any case, the reaction we have had to 
the OE Oil has been 100 percent posi-
tive. And it’s not just OE. There is enthu-
siasm surrounding all of the products 
we have introduced in recent months. 
This includes our new European Car 
Formula Oil you will see in this AMSOIL 
Magazine issue. 

Direct Jobber George Douglas attended 
a recent regional sales meeting and 
shared his enthusiasm with us:

“Just got back from the Orlando meet-
ing, and I am fi red up from what we 
learned of the new oils that have been 
developed for our future success. This 
is not an easy task to get me fi red up 
after nearly 30 years of involvement 
with the AMSOIL company, but I am, 
and for more reasons than just the new 
products that will give us more reach 
into the synthetic motor oil mar-
ket. I am fi red up about the 
direction and leadership this 
company is demonstrating 
on a daily basis. I am fi red 
up about the advertising 
campaign they have 
in the works in several 
markets, as this demon-
strates confi dence in us 
Dealers to capture the 
return on their advertising 
investment dollars. I am 
fi red up about the training 
venues that the regional 
sales managers are work-
ing on for us. I am fi red up 

about the new communication methods 
they have put in place with the Dealer 
only magazine and one especially for 
Preferred Customers. I am also fi red up 
and thankful that we have positioned 
ourselves to take advantage of all these 
new initiatives that AMSOIL is doing
for us.”

I thank George for his message and 
appreciate his high level of enthusi-
asm. I have to believe that many others 
reading this column share that same 
enthusiasm, and I am confi dent that our 
new OE Synthetic Motor Oil will appeal 
to consumers by the thousands. 

A.J. “Al” Amatuzio
President and CEO, AMSOIL INC.

Dean Alexander
Executive V.P. /

Chief Financial Offi cer

Alan Amatuzio
Executive V.P. /

Chief Operating Offi cer

A.J. “Al” Amatuzio
President &

Chief Executive Offi cer
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SEVERE GEARSEVERE GEAR®® LINE RECEIVES LINE RECEIVES
UPGRADED TECHNOLOGYUPGRADED TECHNOLOGY

In 2007, AMSOIL subjected Severe 
Gear 75W-90 Synthetic Gear Lube and 
a number of competing gear lubes to a 
comprehensive series of industry-stan-
dard tests. While some lubes performed 
well in some areas and poorly in others, 
Severe Gear placed near the top in all 
performance categories. It revealed 
itself to be the most well-balanced 
formula for its time, capable of providing 
exceptional performance and protection 
in a range of applications. 

Since then, AMSOIL gear lube technol-
ogy has advanced, making an already-
superior product stronger. As the results 
show, the new additive technology 
allows Severe Gear to outperform 
the previous formulation and all of its 
competitors as tested in 2007. AMSOIL 
has raised the bar for gear lube perfor-
mance even higher.

Increased Extreme-Pressure 
Protection
High-horsepower/high-torque applica-
tions demand lubricants with increased 
extreme-pressure (EP) properties. The 
Falex Extreme-Pressure Test (ASTM 

D-3233) is used to determine a lube’s 
ability to provide EP protection. As Chart 
1 shows, although the previous formula-
tion ranked in the top tier, the new tech-
nology provides an 80 percent increase 
in EP protection and easily outperforms 
all competing formulations from A Study 
of Automotive Gear Oils.  

Increased Wear Protection
Severe applications such as towing, 
hauling and racing subject gear lubes 
to severe conditions, causing fl uid fi lm 
rupture in lesser lubricants. Metal-to-
metal contact can result, inviting rapid 
wear and, ultimately, gear failure.

The 4-Ball Load Wear Index Test (ASTM 
D-2783) determines a gear lube’s 
anti-wear properties under heavy load. 
Higher values, reported as the Load 
Wear Index (LWI), indicate increased 
wear resistance. 

As demonstrated in Chart 2, the new
formulation provides a 14 percent 
higher value than the previous formula-
tion and ranks higher than all scores 
achieved in 2007 testing.  

The technology behind the entire line of 
Severe Gear Synthetic EP Gear Lubes 
also provides increased foam control, 
thermal and oxidative stability, limited-
slip differential chatter suppression and 
torque retention. 

NOVEMBER 2010  |  5
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AMSOIL is continually researching methods to enhance its already-superior product line. New
additive technology has recently been incorporated into the Severe Gear® Synthetic EP Gear 
Lube line, providing even greater protection and performance. While users may notice the fl uid 
color has changed slightly, the previous and new formulations are compatible and may be mixed. 
Pricing remains unchanged, providing even greater value.

Falex Extreme-Pressure Test
(ASTM D-3233)

* Tested Sept. 2010. All others tested Sept. 2007.
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* Tested Sept. 2010. All others tested Sept. 2007.

Chart 1

Chart 2
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INAUGURAL ISSUE
Congratulations! The new inaugural 
issue of AMSOIL Magazine looks excel-
lent! I am very much looking forward 
to the information and education the 
monthly Tech Talk column will provide.

Keep up the great work,

Dave Gaylord

AMSOIL OIL CHANGE
CENTERS
I just received my latest copy (Oct. 
2010) of my AMSOIL Magazine and was 
reading the “From The President’s Desk” 
column, like I always do. While reading 
it this time, an idea came to me.

A.J. was talking about “do-it-for-
me” minded consumers as far as oil 
changes go and our problems making 
them understand extended oil change 
intervals with a quality synthetic product 
such as AMSOIL.

Why does AMSOIL not start a franchise 
operation on “do-it-for-me” oil change 
stations? I think it would be a great idea 
to have an “AMSOIL only” oil change 
facility. What better way to start educat-
ing people on the benefi ts of extended 
change intervals while taking care of the 
“get your hands dirty” part of it for them?

This could be a great new franchising 
opportunity.

Thank you for your time,

Danny Runyon

AMSOIL: Good thought, Danny.  This 
has been a topic of conversation at the 
corporate level for some time. Although 
the company is not currently moving 
in that direction, never say never. Time 
will tell. We can tell you that we have 
presented our Dealers with an excellent 
new tool for further penetrating the do-it-
for-me market. See page 12.

LOOKING FOR DEALERS
IN ACTION
I have used AMSOIL since 1980, and 
have read the monthly magazine for 
years. One of my favorite articles over 
the years and still today is the Dealer 
Spotlight segment. To my disappoint-

ment in just looking at the October 2010 
issue, I cannot fi nd it. What happened?  
Maybe I just missed it, but I’m hoping
it has not been permanently removed.

Best Regards,

W. R. Scott

P.S. I always greatly enjoy Al’s letter 
also.

AMSOIL: You are no doubt referring to 
the Dealers in Action page. While Deal-
ers in Action is no longer featured in 
AMSOIL Magazine, testimonials will still 
be published. Dealers are encouraged 
to continue their submissions. We, too, 
enjoy the stories.

PRODUCTS THAT “SET US 
APART”
Usually, I don’t write “Letters to the 
Editor,” but I just couldn’t pass up the 
opportunity to relate what AMSOIL, and 
the AMSOIL products, mean to me and 
my family. My introduction to AMSOIL 
came in 1979 at the Southwestern New 
Mexico State Fair in Las Cruces, New 
Mexico. I had tried everything on the 
retail shelf to help my car.  This lady got 
me to try Power Foam in my car and 
it worked! She and her husband were 
AMSOIL Dealers Byron and Betty Lady.  
After seeing how it worked, I wanted to 
try more AMSOIL products.  

I remember the cans with AMZOIL on 
them, and then when the name had to 
be changed, and I certainly remember 
the Pipeline magazine, but most of all 
I remember the products that “set us 
apart.”

Lloyd L. and Mary Mowery

EAO13 OIL FILTERS
Will the problems associated with 
EAO13 applications be resolved? The 
Mann ML1008 fi lter does not do our rep-
utation much good. Swapping fi lters out 
at a mere 7,500 miles is not the AMSOIL 
way, and it is the customers that remind 
me of it. I assure them that AMSOIL is 
reacting to the situation and will soon 
have this minor problem resolved.  Am 
I lying to them? Are we stuck with this 
lesser-grade fi lter? 

I know that Mann is a reasonably good 
fi lter, but it is not a 25,000 mile AMSOIL 
EAO Filter. Old habits are hard to break.  
My hopes are high that you will come
up with a fi x.

Thanks,

Ed Strunk

P.S. My toughest customer to convert 
to synthetic happens to use an EAO13. 
Wouldn’t you know I had to break the 
news to him about tracking his mileage 
and changing his fi lter a couple of times 
during the oil’s life. Looks bad for me. I 
have to see this guy at work everyday.

AMSOIL: Thank you for your question, 
Ed. We understand the demand for the 
EAO09, EAO10 and EAO13 Oil Filters is 
high, and although several variables are 
beyond our control, the company has 
been working diligently to re-introduce 
them. We are very close and expect to 
have an announcement in the Dealer 
Zone and AMSOIL Magazine soon.

E-mail letters to:
letters@amsoil.com

Or, mail them to:
AMSOIL INC.

Communications Department
Attn: Letters

925 Tower Avenue
Superior, WI 54480

Letters are subject to editing for length 
and clarity; please include your name, 

address and phone number.

M A G A Z I N E
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T E C H  T A L K

The European motor oil market has 
always been different from the North 
American market. European engine oil 
drain intervals have consistently been 
longer than those in the U.S., and oil 
formulations and additive packages 
have also differed from those of North 
American engine oils. These differences 
are due primarily to European emissions 
legislation, fuel economy concerns and 
stringent severe-service oil durability 
requirements.

In the United States, oil classifi ca-
tions and requirements are developed 
through a process involving a number 
of trade associations and organizations, 
and the classifi cations are fi nalized and 
managed by the American Petroleum 
Institute (API) and the International 
Lubricant Standardization and Approval 
Committee (ILSAC). In Europe, industry-
wide specifi cations are developed by 
the Association des Constructeurs 
Européens d ‘Automobiles (ACEA).

The API-governed engine oil specifi -
cation has traditionally been the most 
common in the U.S., and oils meeting 
current API specs are still widely used 
today. More recently, ILSAC, which has 
a more global focus, is having a greater 
infl uence on North American specifi ca-
tions due to the rising number of
Japanese vehicles sold in the U.S. As
a result, the new ILSAC specifi cation, 
GF-5, differs more from its API counter-
part, SN, than in the past. 

ACEA does not have the recognition 
and infl uence in Europe that API does 
in North America because individual ve-
hicle manufacturers in Europe strongly 
support their own engine oil specifi ca-
tions. As a result, there are a number of 
different widely used European engine 
oil specifi cations, and oil manufacturers 

are tasked with building appropriate 
engine lubes for each. 

As these new European vehicles make 
their way to the U.S., consumers are 
discovering they can’t necessarily use 
just any oil. One recognized example 
of a very particular specifi cation is 
Volkswagen VW 504.00/507.00 (504.00 
covers gasoline engines, 507.00 covers 
diesel engines). This specialized engine 
oil specifi cation was designed by VW 
to help protect emissions-reduction 
equipment and support proper opera-
tion and longevity of the vehicle. Until 
recently, AMSOIL did not offer a product 
meeting this specifi cation, and there 
are only a handful of oils available in the 
U.S. that do. New AMSOIL European 
Car Formula 5W-30 Synthetic Motor 
Oil (product code AEL, see p. 13) does 
meet the spec, as well as the ACEA A3/
B4 specifi cation, which was created 
with slightly different priorities than the 
VW 504.00/507.00 spec.

ACEA oils engineered for the A3/B4
category meet the requirements of 
direct-injected gasoline and diesel 
engines in addition to the requirements 
of A3/B3. In order to provide optimal 
performance in direct-injection diesel 

engines, an oil must be highly stable 
and durable; direct-injection systems 
are notoriously hard on engine oil. ACEA 
A3/B3 European oil specifi cations re-
quire stable, stay-in-grade engine oils to 
ensure these high-performance engines 
are protected from inadequate oil sup-
ply and excessive wear. For an oil to be 
considered stay-in-grade, it must resist 
thickening or thinning out of an estab-
lished viscosity range. The table below 
outlines the general differences between 
four ACEA sequences for gasoline and 
light-duty diesel oils in regard to fuel 
economy benefi ts and drain interval 
recommendations.

Moving forward, Volkswagen plans to 
maintain three global engine oil speci-
fi cations for its light-duty gasoline and 
diesel vehicles: VW 504.00/507.00, VW 
502.00/505.01 and VW 501.01/505.00. 
New AMSOIL European Car Formula 
5W-30 Synthetic Motor Oil is recom-
mended for Volkswagen vehicles requir-
ing VW 504.00/507.00, while AMSOIL 
European Car Formula 5W-40 Synthetic 
Motor Oil is designed for Volkswagens 
requiring VW 502.00/505.00/505.01. 
Both formulations are recommended for 
the ACEA A3/B4 specifi cation, among 
others. 

Dan Peterson | TECHNICAL DIRECTOR

NOVEMBER 2010  |  7

European engine oil specifi cations 
are numerous and specialized.
New AMSOIL European Car Formula 5W-30 Synthetic
Motor Oil meets the latest Volkswagen specifi cation,
VW 504.00/507.00

 A1/B1 A5/B5

 A2/B2 A3/B3/B4

OIL DRAIN INTERVAL
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The ACEA European Oil Sequences defi ne performance requirements for gasoline and light-duty 
diesel engine motor oil. Each sequence (class and category) refl ects different engine oil perfor-
mance levels. As shown in the chart above, different categories are required to meet key criteria 
including fuel economy and oil drain interval.
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History of Synthetics
In 1972, AMSOIL pioneered the syn-
thetic lubricant industry by introducing 
the world’s fi rst synthetic motor oil to 
pass API service requirements. Be-
cause synthetic lubricants were new 
and revolutionary, the market for them 
started small. Through the AMSOIL 
Dealer network, the public was slowly 
educated on the benefi ts of AMSOIL 
synthetic lubricants, attracting loyal 
high-performance and extended-drain 
customers along the way. AMSOIL and 
its Dealers owned the synthetic lubri-
cant market, but as AMSOIL gained 
momentum, other lubricant companies 
took notice and developed their own 
synthetic variations. When Mobil 1 was 
introduced in 1974, its drain interval 
recommendation mirrored the AMSOIL 
recommended drain interval of 25,000 
miles or one year, whichever comes 
fi rst. Although Mobil 1 soon scaled back 
its drain recommendation, AMSOIL of-
fi cially had competition in the synthetic 
motor oil market.

Synthetics Today
As an increasing number of companies 
have introduced synthetic lubricants 

through the years, the
market has continued to 
grow. Today, synthetics
comprise 7-9 percent of
the total lubricant market,
a sharp increase from the
5 percent share they held 
in 2005. Although some are 
recommended for extended drains, 
the majority are formulated and recom-
mended for standard 3,000-mile or 
original equipment manufacturer (OEM)-
recommended drain intervals, allowing 
them to be sold at a lower cost. These 
lower-cost synthetics have attracted an 
ever-growing number of customers who 
like the lower initial price and want the 
improved protection and performance 
qualities associated with a synthetic, 
but aren’t ready to extend their drain 
intervals. 

AMSOIL has watched the competition 
infi ltrate the market it pioneered.
With 92 percent of synthetic motor
oil customers purchasing synthetic 
products recommended for standard 
drain intervals, AMSOIL and its Dealers 
are missing out on the vast majority of 
the synthetic market.

Modern Drain Intervals
The oil drain interval recommendations 
for many of today’s vehicles extend 
well beyond the traditional 3,000-mile 
interval. Ford recommends 10,000-mile 
drain intervals with its 2011 vehicles, 
while vehicles equipped with electronic 
oil monitoring systems often extend 
drain intervals up to and even beyond 
the 10,000-mile mark. 

Installer Market Key to Growth
Although OEM-recommended drain 
intervals continue to rise, the installer 
market has mostly been resistant to this 
change. In fact, 90 percent of do-it-
for-me (DIFM) oil change businesses 
continue to recommend 3,000-mile drain 
intervals to their customers. The DIFM 
market is expected to account for 80 
percent of all oil changes by 2018, and 
penetrating this market is essential to 
ensure future growth. Although AMSOIL 
Dealers have developed very success-

INTRODUCINGINTRODUCING
AMSOIL OE SYNTHETICAMSOIL OE SYNTHETIC
MOTOR OILSMOTOR OILS
New Line Offers Tremendous Opportunity
for Dealers

Recommended for extended drain intervals, AMSOIL synthetic motor oils comprised the entire synthetic passenger car motor oil (PCMO) market 
in 1972. In the years since, competing synthetics recommended for OEM drain intervals have taken the majority of the market share.

Synthetic PCMO Market 
1972

Synthetic PCMO Market 
1980

Synthetic PCMO Market 
Today
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ful installer accounts centered around 
XL Synthetic Motor Oils (which were 
developed to overcome installer objec-
tions related to price, warranty and API 
certifi cation), there is still resistance from 
many installers who fear that extended-
drain recommendations limit their profi t 
potential.

OE Meets Demand
In order to meet the demand for a lower-
cost synthetic motor oil, and to provide 
customers a stepping stone to the top-
tier line of AMSOIL synthetic motor oils, 
AMSOIL is introducing the AMSOIL OE 
Synthetic Motor Oil line. Priced competi-
tively with other standard-drain synthetic 
motor oils, OE Synthetic Motor Oils offer 
the protection and performance benefi ts 
of a high-quality synthetic for OEM-
recommended drain intervals, providing 
Dealers with a huge opportunity
to reach new customers.

OE Ideal for Installer Market
AMSOIL OE Synthetic Motor Oils are 
ideal for capturing increased sales in 

the installer market. Because they are 
API-certifi ed (meet API SN/ILSAC GF-5 
requirements), recommended for OEM 
drain intervals and competitively priced, 
they effectively overcome all potential 
objections from installers. Installers now 
have a choice between offering their 
customers standard drain intervals with 
OE Synthetic Motor Oils, extended drain 
intervals with XL Synthetic Motor Oils, 
or both. 

Because customers change oil more of-
ten with OE, both Dealers and installers 
stand to increase profi ts (see graphs). 

Unprecedented Opportunity
AMSOIL OE Synthetic Motor Oils are 
designed as an entry-level product 
for customers who want to move up to 
synthetic quality, but won’t pay a signifi -
cantly higher price than a conventional 
product and/or aren’t initially interested 
in extending their drain intervals. OE 
Synthetic Motor Oils are an excellent 
door-opener for Dealers, who can later 
teach satisfi ed customers the benefi ts 
of stepping up to a top-tier AMSOIL 
synthetic motor oil and saving money 
through extended drain intervals, as 
well as introduce them to the rest of the 
AMSOIL product line.

AMSOIL OE Synthetic Motor Oils will 
help AMSOIL and its Dealers penetrate 
a portion of the motor oil market that 
has been a more diffi cult sell, including 
the installer market, commercial fl eets, 
cost-conscious customers and custom-
ers hesitant about taking advantage of 
extended drain intervals.

See the Voice-over PowerPoint Pre-
sentation in the Dealer Zone for more 
details about OE Synthetic Motor Oils, 
why they’re needed and how Dealers 
will benefi t. 

 OE 5W-20 Synthetic Motor Oil  API SN, SM…; ILSAC GF-5, GF-4…

 Unit of Pkg. Comm. U.S. Cost Per U.S. Sugg. Can. Can. Sugg. Acct. Cash Acct. Comm.
Stock # Meas. Size Credits Wholesale Unit Retail Wholesale Retail Comm. Credits

OEMQT EA (1) Quart 2.13 4.20 4.20 5.50 5.10 6.60 0.40 0.88
OEMQT CA (12) Quarts 25.51 47.88 3.99 64.65 58.20 78.00 4.85 10.53
OEM30 EA 30-Gal. Drum 200.81 439.80 3.67 549.75 530.00 663.00 44.53 96.76
OEM55 EA 55-Gal. Drum 328.28 756.80 3.44 930.90 913.00 1122.00 76.63 166.50

 OE 5W-30 Synthetic Motor Oil  API SN, SM…; ILSAC GF-5, GF-4…; GM dexos1TM

 Unit of Pkg. Comm. U.S. Cost Per U.S. Sugg. Can. Can. Sugg. Acct. Cash Acct. Comm.
Stock # Meas. Size Credits Wholesale Unit Retail Wholesale Retail Comm. Credits

OEFQT EA (1) Quart 2.13 4.20 4.20 5.50 5.10 6.60 0.40 0.88
OEFQT CA (12) Quarts 25.51 47.88 3.99 64.65 58.20 78.00 4.85 10.53
OEF30 EA 30-Gal. Drum 200.81 439.80 3.67 549.75 530.00 663.00 44.53 96.76
OEF55 EA 55-Gal. Drum 328.28 756.80 3.44 930.90 913.00 1122.00 76.63 166.50

 OE 10W-30 Synthetic Motor Oil  API SN, SM…; ILSAC GF-5, GF-4…

 Unit of Pkg. Comm. U.S. Cost Per U.S. Sugg. Can. Can. Sugg. Acct. Cash Acct. Comm.
Stock # Meas. Size Credits Wholesale Unit Retail Wholesale Retail Comm. Credits

OETQT EA (1) Quart 2.13 4.20 4.20 5.50 5.10 6.60 0.40 0.88
OETQT CA (12) Quarts 25.51 47.88 3.99 64.65 58.20 78.00 4.85 10.53
OET30 EA 30-Gal. Drum 200.81 439.80 3.67 549.75 530.00 663.00 44.53 96.76
OET55 EA 55-Gal. Drum 328.28 756.80 3.44 930.90 913.00 1122.00 76.63 166.50

PRICE, OIL AND DRAIN INTERVAL
* Based on 15,000-mile/year national average.

While most installers recommend 3,000-mile intervals, 
most motorists practice 4,500-mile intervals.

Source: 2009 NOLN Operators Survey & poll of AMSOIL accounts

OIL AND DRAIN INTERVAL
* Based on 15,000-mile/year national average
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A CLOSER LOOK AT AMSOILA CLOSER LOOK AT AMSOIL
OE SYNTHETIC MOTOR OILSOE SYNTHETIC MOTOR OILS

AMSOIL Magazine: AMSOIL has had a 
reputation as an extended-drain motor 
oil company. Why is it now offering a line 
of motor oils recommended for OEM 
drain intervals?

Dean Alexander: AMSOIL is not 
exclusively an extended-drain motor oil 
company; it’s a synthetic motor oil com-
pany (The First in SyntheticsTM), and our 
extended-drain oils provide the absolute 
best value for consumers. AMSOIL OE 
Synthetic Motor Oils are intended as 
a door-opener for AMSOIL Dealers. 
There are many synthetic options on 
store shelves today, and 92 percent of 
synthetic motor oil customers are choos-
ing synthetic oils recommended for 
3,000-mile or OEM-recommended drain 
intervals. Whether it’s for the lower initial 
cost, warranty concerns, API certifi ca-
tion or because they’re simply not yet 
comfortable with extending their drain 
intervals, that’s 92 percent of the market 
that we weren’t addressing.

Alan Amatuzio: OE gets us into that 
portion of the market that has been a 
more diffi cult sell, and once custom-
ers experience the benefi ts, it will be 
easier for Dealers to say, ‘If you like the 
performance of OE, perhaps you’d be 
interested in an even better AMSOIL 
product.’ Then, explain the extended-
drain benefi ts and cost-savings of 
switching to one of the top-tier AMSOIL 
synthetic motor oils.

In addition, we’re seeing manufactur-
ers recommending longer and longer 
drain intervals. Most owners’ manu-
als now recommend drain intervals of 
at least 5,000 miles. In fact, Ford will 
recommend 10,000-mile drain intervals 
with its model-year 2011 vehicles. As 
OEM-recommended drains continue 
to increase, more people will turn to 
synthetics to protect their vehicle invest-
ments over these intervals. AMSOIL OE 
ensures customers’ vehicles receive 
excellent protection for the entire length 
of the manufacturer-recommended drain 
interval, whether it’s 3,000 miles
or 10,000 miles.

AMSOIL Magazine: How does OE fi t 
into the installer market?

Alexander: AMSOIL OE is ideal for the 
do-it-for-me installer market, which in-
cludes quick lubes, car dealerships and 
other oil change centers. The installer 
market is growing fast, with an ever-in-
creasing number of customers choosing 
to pay someone else to change their oil 
rather than changing it themselves. In 
fact, the do-it-for-me market is expected 
to account for 80 percent of oil changes 
by 2018. 

AMSOIL motor oil has traditionally been 
a tough sell in this market due to its ex-
tended drain recommendations. Install-
ers balk at offering 25,000-mile/one-year 
drain intervals that would limit the num-
ber of times they see their customers. In 
order to help Dealers penetrate this
market, AMSOIL introduced the Extend-
ed Life (XL) Synthetic Motor Oil Program 
in 1997. XL Synthetic Motor Oils come 
with API certifi cation and have recently 
been upgraded from a 7,500-mile/six-
month drain interval recommendation to 
a 10,000-mile/six-month drain interval 
recommendation. By charging custom-
ers a premium for this high-quality, 
extended-drain product, installers have 
boosted their profi ts, despite seeing 
their customers less often.

Amatuzio: While many installers have 
implemented very successful XL
programs, many are still resistant to
the idea of extended drains. A recent 
National Oil & Lube News article noted 
that 90 percent of fast lube operators 
continue to recommend 3,000-mile drain 
intervals to their customers. With this in 
mind, it’s not diffi cult to see why AMSOIL 
has sometimes been a diffi cult sell in
the installer market. 

The new OE line provides installers with 
another option and Dealers with another 
tool to increase their sales. The OE line
eliminates every potential installer 
objection, including objections related 
to price, extended drain intervals, API 
certifi cation, warranty concerns and 

frequency of customer visits. And by 
charging a premium, they make more 
money than they do on conventional oil 
changes.

AMSOIL Magazine: How do OE
Synthetic Motor Oils measure in terms 
of quality?

Amatuzio: AMSOIL OE Synthetic Motor 
Oils are formulated to the same high 
standards as XL Synthetic Motor Oils, 
but without the extra additive boost re-
quired for extended-drain performance. 
Like the entire line of AMSOIL synthetic 
motor oils, OE provides outstanding 
wear protection and fuel economy;
resists shear, thermal breakdown, 
sludge and deposits and provides 
easier cold-temperature starts and 
quicker circulation.

THE LOWER COST OF OE
SYNTHETIC MOTOR OILS IS

LESS INTIMIDATING TO NEW
CUSTOMERS, AND WILL HELP

AMSOIL GAIN MORE NEW
CUSTOMERS AS THEY TAKE

THAT FIRST STEP FROM
PETROLEUM OILS TO

SYNTHETICS. 

AMSOIL Magazine: How is OE priced 
compared to competing synthetic 
products?

Alexander: At $5.50 a quart retail
[$4.20 wholesale], or $5.39 a quart retail 
[$3.99 wholesale] when purchased by 
the case, AMSOIL OE is more competi-
tively priced with other synthetics on 
the market. This will appeal to custom-
ers who recognize the AMSOIL name, 
know its reputation for quality and have 
wanted to use the products, but have 
balked at the higher prices or extended 
drain intervals of the XL or top-tier line. 

We all know many customers are driven 
by price. In today’s economy, price 
is especially important. That’s not to 
say price is the only determining fac-
tor. Products that combine value and 
quality, of course, are ideal. AMSOIL is 

AMSOIL Magazine spoke with Executive Vice Presidents Alan Amatuzio and Dean Alexander 
about the new line of OE Synthetic Motor Oils and the opportunities it presents for Dealers.
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